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«LLlar» Tecta runoteTn4eckoro MOHOMOJIUCTA

= Mopanok-220: 5-10%

= EC: 5-10%
= HMG: onpegensaetca AO, HO 06bl4HO 5%

= Small but significant non-transitory increase in price
“There is no magic to five percent.”

- James F. Rill, Assistant Attorney General
U.S. Department of Justice Antitrust Division
1989-1992

» Kak BblbpaTtb: 5% mnan 10%? Unun 7,5%?

> MNpn Kaknx obCcToATENBCTBAX «LLUAr» MOMKET bbiTb MeHbLle 5% unn 6onblue 10%?
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«eHa» owmnbKu

OXnaaHuAa Npu «CTaHAAPTHOM» GYHKLUMM CAPOCA: NepPEeKAOYEHNE N OTKAa3 OT NoTpebieHna npu
NOBbIWEHNN Ha 5% meHblue, yem npu nosbiweHUn Ha 10%
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[MpoBepKa Ha Hann4vue PUCK 0OHapyXnTb AOMUHNPOBAHME Owwnbka | poaa

AOMUHUPOBAHMUA Tam, rge ero Het

OueHKa CAnAHUMN PUCK He pacno3HaTb ropu3oHTanbHoe  OwmnbKa ll poaa
CAnAHue

[NpoBepKa Ha Hann4vune PUCK ynyCcTUTb 4OMUHUPOBAHME TaMm, OwwubkKa Il poga
AOMUHNPOBAHUA roe OHO ecTb
OueHKa CAnAHUN Puck ownbo4yHO KBannduumpoBaTb Owwnbka | poaa

CINAHNE KaK TOPU3OHTA/IbHOE




KOHTEKCT BblbOpa «Llara» Tecta
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= Llenb 1 oTNpaBHasA TOYKa UCC/IeJ0BaHUA:

" ec/In NpeABapuUTenbHble rPaHULLbl PbiIHKa MOTYT BbITb 3ay»KeHbl, TO 5%

= eC/M NpeaBapuUTe/ibHble TPaHULLbl PbIHKA YXKe A0CTaTOYHO WKNPOKK, To 10%

" @C/IN He yYTeHbl NOJIOKUTE/IbHbIE NepeKpecTHble ceTeBble 3¢pdeKTbl, To 10%
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0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%
¥ TTponomkuin Obl HOJIb30BAThCSI CBOUM CMAapT(OHOM C YCTAaHOBJICHHOH Ha HEM OIEPallHOHHON CHCTEMOH

¥ [Tepemenu ObI Ha UCTIONB30BaHHE CMAPT(OHA C APYTOi ONEPAIMOHHON CHCTEMOM

" Jlpyroe

3aTpyHWINCH OTBETUTH

Nonb3oBaTesin C ONbITOM ONAATbI
NPWUIOXKEHUIN: TOTOBHOCTb K
nepexoay Ha cMapTPOH C Apyromn
onepauoHHON CUCTEMOM B OTBET Ha
NO/ITOCPOYHOE MOBbILWEHNE
cpeAHeMecsYHbIX TPaT Ha
npunoxeHua Ha 10%

CL=13,6%
(CtaTucTnyeckasa norpewHocTb 4,9%)

NcTtouHumk: Nasnosa H.C., Kypaun A.A., Nonakos [.A. App Store: rpaHuLbl PbiHKa U pbiHOYHaA BAacTb Apple //

BecTHMK MockoBcKoro vyHusepcuteta. Cepma 6. IkoHomumKa. 2021:(1):103-127
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[1pyron BapmaHT wara (1)

= “...in a merger between retailers, the relevant price would be the retail price of a product to
consumers. In the case of a merger among oil pipelines, the relevant price would be the tariff--
the price of the transportation service.”

= “ ..alarger increase may be appropriate if the "price" to be increased is a tariff or commission
that constitutes a small fraction of the price of the product being transported or sold.”

» Bonee BbICOKUI «LLar» nosbllLEHUA, €CNU LieHa ToBapa B ce6ecTOMMOCTM KOHEYHOTo U3aenus
Mana (Hanpumep, B CI0KHOM TEXHUKE); boee HU3KUN, ecn TOBaAP AOPOroCTOALLMN?

» bonee BbICOKUI «LIar» NoBbIWEHUA, €CIN ONPaALIMBAOTCA NOTPEOUTENN KOHEYHOrO TOBapa, B
TO BPEMSA KaK MHTEpPecyeT PbIHOK MPOMEKYTOYHOro ToBapa

» Bonee BbICOKUI «Luar» NnoBblIWEHUNA, EC/IN HE YUUTLIBAKOTCA NMONOKUTE/IbHbIE CETEBDLIE ad)d)EKTbl

U.S. DoJ 1984 MERGER GUIDELINES https://www.justice.gov/archives/atr/1984-merger-guidelines
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[1poyron BapuvaHT wara (2)

" [pobnemHble cUTyaummn: «kHeCTaHAAPTHbIE» PYHKLUM Crpoca
* HecTaHAapTHbIN HAaKNOH
* HEMOHOTOHHOCTb
= /lomaHana KpuBas cnpoca

= SSNIC, SSNDQ — HeT aHa/IorM4YHbIX «CTaHAAPTHbLIX» PAa3MepoB LWara

» [Ana CNANAHUIA: CPaBHUBATL a/IbTEPHATUBHbIE pa3Mepbl «Liara» U BepoATHoe paKTMYecKkoe
nosbileHne ueHbl (Staples — Office Depot, 1997)

» CaenaTtb BOMPOC O pasmepe «Liara», KoTopbli bbl otBevyan Kputepuam SSNIP, yacTbio onpoca

» PecnoHAeHTbl C TPYAOM BOCMPUHUMAIOT MPOLLEHTbI — CNpalInBaTh Npo abcontoTHoe
nosbiweHue ueHbl (Human Capital, 2009, p. 31)

Human Capital. (2009). Research Bias and the Hypothetical Monopolist Test: A Report from. Human Capital. www.ofcom.org.
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